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The lawsuit against companies fraudulently using the word
“organic” on their labels is based in part on extensive focus
groups that measured what a reasonable consumer would expect
from organic products. Here is a summary of those consumer
expectations as outlined in our lawsuit:

Reasonable consumers of organic skin, body and hair care products in California expect
and believe that such products labeled as “Organic,” “Organics,” “100% Organic Active
Ingredients” and/or “Made with Organic Ingredients” will:

£'1 2 Not contain any petrochemicals or petrochemical compounds
whatsoever in the ingredients and thus will be entirely free of any
petrochemical contaminants that could pose any concern, such as
amidoamine in cocamidopropyl betaine and 1,4-dioxane in
ethoxylated surfactants.

.ﬁ;!;@l. Not contain any petrochemical preservatives

ﬂ@ Not contain cleansing or moisturizing agents derived from
conventionally-produced agricultural material that may have been
grown using synthetic fertilizers, pesticides or herbicides.

J@ Not be so labeled based merely on the inclusion of water in which

- botanical material has been soaked or steamed; rather such
consumers expect that products so labeled will include main
ingredients, such as cleansing and moisturizing agents, that are
derived from organic material and are free of any petrochemical
compounds.

In addition, reasonable consumers of organic skin, body and hair care products in California
believe that the terms “Organic” and “Organics” (in the plural) mean the same thing and that
personal care products labeled as “Organics” will have the same characteristics as those labeled
as “Organic.”

For more information, visit us at: www.organicconsumers.org and www.drbronner.com




